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Is woman’s purchasing potential stronger than man?
Evidence from price-judge experiment
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Abstract

Several investigation was always found at present, relative to man, the woman
spends a lot more of time going shopping and doing shopping, so the inference
woman's purchasing power is better than man. However, these conclusions all spin
around the external factors. This research rechecked this issue by factorial design
method which chose seven objects and eight colors per object. There were 101
university students sorted the color array for each object according their own
preference and judge the value of buying price inherently. Results showed that the
more subject prefer, the more value they judge. But man would like to spend
obviously more money than woman for the same preference order. This implied that
women may have more time to consume, but doesn’t have more purchasing power
than man, so we need to re-evaluate men and women's consuming market from
different demands.
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